
UpsideDown Cheeky Lily PR Campaign



Introduction

Impact PR was given the task of securing coverage for the

UpsideDowns Education Trust and the Cheeky Lily’s Big Adventure

initiative.

Impact PR drafted a series of timely nationwide and regional news

releases relating to the campaign and pitched these to relevant key

media.

To date, Impact PR has been successful in securing coverage for

the UpsideDowns Education Trust in a number of key television

online, newspaper and magazine media outlets to the value of

$428,163 and rising.



Close Up

Impact PR successfully secured 

coverage for the Cheeky Lily campaign 

on top rated show Close Up.

The UpsideDowns Trust was 

mentioned numerous times and 

information about how to donate was 

posted on the TVNZ website.

Hosted by Mark Sainsbury, Close Up 

is TVNZ’s nightly current affairs 

programme bringing viewers 

comprehensive coverage of the day’s 

news and issues.

Click on screen above to view clip



TVNZ Breakfast

Coverage of Cheeky Lily’s journey 

and the UpsideDowns Trust was 

successfully secured by Impact PR 

on TVNZ’s early morning news show 

Breakfast.

Breakfast is a two and a half hour 

long magazine-style news and current 

affairs programme, which screens on 

TV One weekdays at 7am. It gives 

viewers their daily introduction to 

events from across the country and 

around the world.
Click on screen above to view clip 

available at 3mins 20 secs



NZWW

Impact PR successfully secured 

coverage for the UpsideDowns Trust, 

Cheeky Lily’s Big Adventure and 

ambassador Barbara Kendall in New 

Zealand Woman’s Weekly 

magazine.

The title is the country's most read 

woman's magazine, bringing a wide 

variety of news, stories, recipes and 

helpful hints to the home every week.

It reaches over 790,000 people every 

week.



The Aucklander - City

Coverage of Cheeky Lily was 

successfully secured by Impact PR in 

both the The Aucklander –City 

newspaper (see left) and The 

Aucklander –Waitakere (next slide)

The Aucklander is delivered to 

Auckland households and businesses 

as an insert in the Thursday edition of 

The New Zealand Herald.  

The Aucklander also won Best 

Community Newspaper at the 2009 

Qantas Media Awards 



Waitakere



Daily Post

Impact PR successfully secured 

coverage for Cheeky Lily’s Big 

Adventure in the The Daily Post 

newspaper.

The Daily Post is the Central North 

Island's daily newspaper and is the 

main source of local news, views, 

entertainment and information. 

The newspaper is read on average by 

35,000 people a day.

.



Taupo Times

Coverage of the UpsideDowns 

Trust and Cheeky Lily’s Big 

Adventure was successfully 

secured by Impact PR in the 

Taupo Times newspaper.

Published bi weekly on Tuesday 

and Friday, the Taupo Times 

reaches over 25,000 people in the 

Taupo area.



Southland Times

Impact PR successfully secured 

coverage for Cheeky Lily’s Big 

Adventure and her arrival in Bluff to 

meet Mayor Tim Shadbolt in the 

Southland Times newspaper. 

Circulating to 28,809 homes and 

read by 66,000 or 57% of those 

within its respective circulation 

area, the Southland Times has a 

strong connection with Southland 

locals. 



Stuff

Coverage of the Southland Times 

newspaper article was also 

published on the hugely popular 

news website Stuff.

Stuff is New Zealand's award 

winning news and information 

website, bringing together the vast 

resources of Fairfax New Zealand 

Ltd several hundred journalists and 

photographers around the country 

to provide a single online 

'publication'.



Kapiti Observer

Impact PR successfully secured 

coverage for Cheeky Lily’s Big 

Adventure in the Kapiti Observer 

newspaper. 

Kapiti’s most credible, timely and 

accurate source of community 

information, the Kapiti Observer 

circulates over 25,013 copies and 

reaches over 82% of people aged 

15+ within the Kapiti Coast District.



Howick Times

Coverage of Cheeky Lily’s Big 

Adventure was successfully 

secured by Impact PR in the 

Howick Pakuranga Times.

The newspaper is circulated twice 

weekly to over 35,000 homes and 

businesses in the area.

Coverage of the article was also 

posted on the newspaper’s website 

(see next slide).



Howick Times - Online



Horowhenua Mail

Impact PR successfully secured 

coverage for Cheeky Lily’s Big 

Adventure in the Horowhenua Mail 

newspaper.

The Horowhenua Mail is delivered 

every Thursday within the rural and 

provincial areas of Levin, Foxton and 

Shannon, with a circulation of 14,973 

copies every week.

.



The Northern Outlook

Coverage of Cheeky Lily’s Big 

Adventure was successfully 

secured by Impact PR in the 

Northern Outlook newspaper.

The Northern Outlook is proud of 

its focus on the North Canterbury 

community and serves this area 

with in-depth local news, sport and 

advertising. 

It is circulated to over 21,000 

homes twice a week in the region.



Drive South

Impact PR successfully secured 

coverage for Cheeky Lily’s Big 

Adventure on the popular website 

Drive South.

Drive South allows people to buy, 

sell and advertise their cars online 

and contains information and news 

about events in the car community.

The website reaches over 116,000 

people every week.

.



Yahoo!Xtra

Impact PR successfully secured 

coverage for Cheeky Lily’s Big 

Adventure on Yahoo!Xtra and the 

site’s Lifestyle home page.

The site features the latest New 

Zealand national news, 

entertainment, sport, lifestyle, 

business, politics, and technology 

news.

It is also one of the most popular 

home pages for thousands of Kiwis.



Google News

Coverage for Cheeky Lily’s Big 

Adventure was successfully secured 

by Impact PR on the Google News 

website.

Google News is a hugely popular 

international news site that 

aggregates headlines from more than 

4,500 English-language news 

sources worldwide, groups similar 

stories together and displays them 

online according to each reader's 

personalized interests.



Femme

Impact PR successfully secured 

coverage for Cheeky Lily’s Big 

Adventure on Femme and the site’s 

Lifestyle home page.

Femme is a popular health, beauty, 

fitness and lifestyle website with 

interesting content that reaches it’s 

health conscious readers.

It is the online extension of the 

magazine NZ Multisport.



Scoop

Coverage for Cheeky Lily’s Big 

Adventure was successfully secured 

by Impact PR on the website Scoop.

Scoop is New Zealand's leading

news resource for news-makers and

the people that influence the news.

Scoop brings together the

information that is creating the news

and averages 450,000 readers per

month.



Voxy

Impact PR successfully secured 

coverage for Cheeky Lily’s Big 

Adventure on the news website Voxy.

Voxy is updated throughout the day, 

seven days a week, with the latest 

New Zealand national news, 

entertainment, sport, lifestyle, 

business, politics and technology 

news.



Info News

Coverage for Cheeky Lily was 

successfully secured by Impact PR 

on popular news website Info News.

Info News is a citizen journalism 

website for local news in New 

Zealand.

It allows members of the community 

to publish news, photos and event 

details while also providing a forum 

for opinions, messages and 

interaction.


